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Inditex, a global company: A presence on five continents. 

Store number 5,000: Rome. Environmental plan. 

100,000 employees around the world: creation of jobs  

(7,837 net new jobs). 

Asia, one of the areas with the most significant growth (160 

openings and it now represents 15% of Group sales). 

China: significant dynamism of the chains. 

Entry into three new markets (India, Kazakhstan and Bulgaria). 

 

Most important matters 2010 
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Investment continues to be a reference (CAPEX: 754 million). 

The policy of new openings continues to focus on emblematic 

locations in capital cities. 

Zara: Launch of the online store. Already operative in 16 European 

countries. 

Wealth creation in Spain:  

Importance of the headquarters 

5,547 suppliers in Spain in sectors such as furniture, building work, 

transport, safety, textiles, technology, professional servicesé 

Most important matters 2010 
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Million û 2010 2009 

Net Sales 12,527 11,084 

 
Gross margin 
% Margin 

 
7,422 
59.3% 

 
6,328 
57.1% 

EBITDA  2,966 2,374 

Net profit 1,732 1,314 
BPA (û) 2.78 2.11 
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2010 

12% 

15% 

45% 

28% 

America 

Asia and 

 the rest of the world  

 

Europe 

Spain 

Sales in store by geographical area 
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Sales area 

2010 

5,044 stores 

239,000 more square metres 

437 openings 
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Remaining formats 

Commercial format 2010 

64.6% 

Other formats 35.4% 

6.8% 

7.2% 

10.0% 

6.2% 

2.4% 

2.3% 

0.5% 
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3 new markets :  
Kazakhstan, Bulgaria and 
India  
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Total 2010: 77 countries  
Net openings : 131 
Number  of  stores : 1,723 (+205 ZARA KIDS)  
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An important commitment to Asia: A start in India with stores in Delhi and Mumbai. 

Launch of  the online store in 16 European countries. 

Opening of  store number 5,000 in Rome: Eco-efficient store. 

May-June 2011: Entry into Australia with stores in Sydney and Melbourne. 

Commercial formats 

million û 2010 

Net Sales 8,088 

Openings 131 
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Palazzo Bocconi,  
Via del Corso, Rome 

(Italy ) 
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Paladium Mall, 
Bombay (India)  
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Sidney (Australia)  
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Melbourne  
(Australia)  
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Zara.com  
16 European  countries  

2 Sept. 2010: Germany, France, Italy, Spain, Portugal and the United Kingdom 

4 Nov. 2010: Austria, Belgium, Ireland, Luxembourg and the Low Countries 

 3 March 2011: Denmark, Monaco, Norway, Sweden and Switzerland 




